
 

 

Community Business is a not-for-profit organisation  
whose mission is to lead, inspire and support businesses  

to improve their positive impact on people and communities. 

 

Page 1 of 4 

NEWS/BUSINESS/FINANCE/LIFESTYLE EDITORS  
[For Immediate Release] 
 
 

Winners of 2018 DIAN Decade Awards Announced 
Celebrating Progress in Diversity and Inclusion in Asia  

 
Hong Kong, 12 November 2018 – Community Business, a leading not-for-profit organisation 
advancing responsible and inclusive business practices in Asia, today announced the winners of its 
2018 DIAN Decade Awards, a unique set of one-off awards designed to celebrate the progress on 
diversity and inclusion (D&I) in Asia over the last decade. With 5 award categories, the results were 
announced at the 2018 DIAN Decade Conference & Awards held at SkyCity Marriott, Hong Kong. 

Community Business launched its DIAN Decade Programme at the beginning of 2018 to mark 10 years 
since the establishment its pioneering and leading Diversity & Inclusion in Asia Network (DIAN). With a 
focus on reinforcing the commitment of DIAN – namely thought leadership, the sharing of best 
practices and the advancement of D&I in the region, the programme has comprised two key 
components: A Thought Leadership Podcast Series and the DIAN Decade Awards. The Podcast Series 
features 10 interviews with leading D&I experts sharing insights on the evolution of diversity and 
inclusion in Asia over the last decade.  

“The DIAN Decade Awards provided a fantastic platform to recognise and celebrate the progress 
made in D&I across Asia over the last ten years. As demonstrated by the high calibre of our winners, 
the achievements across all areas of D&I have been significant and we hope to see this momentum 
continue into the next decade.” said Tina Arcilla, Senior Manager, DIAN at Community Business. 

Community Business is pleased to announce the following winners for each Award:  

1. D&I Pioneering Initiative in Asia Award 

To recognise a corporate initiative that has demonstrated a new, different or creative approach to 
promoting, and/or creating, understanding of diversity and inclusion in Asia. 
 
Winner: Shell for ‘Workplace Accessibility’ 
 
Going beyond simple compliance with legal requirements such as the Rights of People with 
Disabilities Act 2016, and as part of a global initiative, Shell has collaborated across multiple 
functions, including IT, Real Estate, Health, Human Resources, Finance, and Procurement, to 
create a unified Workplace Accessibility Service for employees. This is designed to streamline and 
mainstream the support provided to employees that need workplace adjustments and includes a 
catalogue of services and equipment available to employees. Shell has also set up a central 
Accessibility Centre with advisors who manage employee requests and provide advice on more 
specialised needs. This approach sends a powerful message to employees that the company 
respects the needs of all employees and is committed to creating an inclusive environment that 
enables them to do their best work. 
 

 
2. D&I in Asia Collaboration Award 

To recognise an initiative that has involved two or more parties working together towards a 
particular diversity and inclusion goal in Asia. 

 

https://www.communitybusiness.org/
https://www.communitybusiness.org/events/dian-decade-conference-awards
https://www.communitybusiness.org/programmes-campaigns/dian-decade-programme
https://www.communitybusiness.org/latest-news-resources?field_market_target_id=All&field_focus_area_target_id=All&field_news_type_target_id=74&title_field_value=
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Winner: Corporate Collaboration on the QT vs Department of Immigration Case (Credit Suisse, 
Davis Polk & Wardwell LLP, Amnesty International, 14 financial institutions, 15 law firms)   
 
4th July is a monumental date and in Hong Kong 2018 it became meaningful for the LGBT+ 
Communities too. The Hong Kong Court of Final Appeal ordered the city’s immigration 
department to grant married same-sex couples visas just as it does for heterosexuals. This was a 
result of the ruling in favour of an expatriate lesbian, known as “QT”, who applied for a visa to 
reside in the city with her wife who she married in 2011. Credit Suisse drove the initial 
coordination of the petition to intervene in this court case, signing Davis Polk in a pro bono 
capacity, encouraging other banks engage, and partnering with lawyers to get the petition 
submissions finalised. Collaboration is a core value at Credit Suisse and this has been clearly 
demonstrated in the QT vs The Director of Immigration where the business and legal sectors 
united to support QT. 
 
 

3. Promoting Social Inclusion in Asia Award 

To recognise a corporate initiative that has promoted the social inclusion of a diverse or under-
represented group in the wider community in Asia.  
 
Winner: Tata Consultancy Services for BridgeIT  
 
BridgeIT aims to bridge the access and competency gap between marginalised communities and 
mainstream society using digital tools. The key objectives of the project are to train socially and 
economically disadvantaged young men and women to become successful digital entrepreneurs; 
provide computer-aided learning and digital literacy skills to children studying at state-run 
schools; and improve adult literacy in village communities through TCS’ Computer-based 
Functional Literacy (CBFL) solution. 
 

 
4. Advancing D&I in Asia Award 

To recognise a company that has made significant and measurable progress in advancing a 
particular diversity and inclusion issue in their organisation in Asia. 

 
Winner: Herbert Smith Freehills 
 
Over the last four years Herbert Smith Freehills has made a conscious effort to increase female 
representation in the Asia partnership. In April 2014 19% of partners in Asia were women. That 
year the firm publicly announced a series of aspirational global diversity targets, including to 
increase female representation in the global partnership to 30% by 2019. In the Asia region, the 
30% target was hit a year ahead of schedule, increasing from 19% in 2014 to 30% as at 1 May 
2018.  A more gender diverse partnership is a key strategic imperative for the firm. Herbert Smith 
Freehills believes that no organisation can succeed on a sustainable basis if those charged with 
leadership are not representative of those they aim to lead. Although the gender targets were a 
global initiative, that the firm was able to achieve the target in Asia a year ahead of schedule is 
largely down to the commitment, drive and passion of key champions, sponsors and role models 
within the Asia leadership team, as well as the buy-in of the wider Asia partnership and support 
from key business services functions. It has been a genuinely collaborative effort. The result has 
been a game-changer not only in the demographics of the partnership, but in the way the firm 
thinks about and approaches diversity in Asia.   
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5. D&I Champion of Change in Asia Award 

To recognise an HR/D&I corporate professional based in Asia who has been a visible and 
committed champion of change in advancing diversity and inclusion in Asia.  
 
Winner: Claire Goodchild, Morgan Stanley  
 
As Asia Head of Diversity & Inclusion for Morgan Stanley, Claire Goodchild works closely with the 
firm’s leaders in the design of the firm’s diversity and inclusion strategy with emphasis on hiring, 
retention, development and advancement of key talent. Through this work, Morgan Stanley has 
been recognised as one of the 100 Best Companies for Women in India and has received a Gold 
Standard for LGBT Inclusion in published indices in Hong Kong and Japan. Claire has been with the 
firm for over 15 years and has held various roles in talent development, during which she led a 
Morgan Stanley team to win a Silver Award for Excellence in Training and Development for an 
internally created programme to develop new staff’s technical expertise.  Outside of Morgan 
Stanley, Claire volunteers with The Women’s Foundation in Hong Kong, mentoring talented 
female professionals in the early stages of their career and was a co-chair of the Foundation’s 
Mentor Programme Steering Committee from 2016 to 2018.  

 
All finalists presented to a Judging Panel comprising both senior executives from Community Business 
and two external judges. In addition to the winners’ announcement, the event provided the 
opportunity for key stakeholders, including business leaders and D&I leaders and professionals, to 
network, learn from the best practices of the finalists, and reflect on the progress that has been made. 
 
“Diversity and inclusion in Asia has progressed enormously over the last ten years and the great work 
demonstrated by our winners shows a true commitment to maintaining robust and meaningful D&I 
strategies throughout the region. There is always work to be done however, and we hope to see all 
companies committed to D&I across the region constantly revising their own policies to ensure they 
are working in the most responsible and inclusive way possible.” said Fern Ngai, CEO of Community 
Business. 

– End – 
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About Community Business 

Community Business is a not-for-profit organisation (Hong Kong Charity Number 91/6560) whose 
mission is to lead, inspire and support businesses to have a positive impact on people and communities. 
A recognised leader in advancing responsible and inclusive business practices in Asia, Community 
Business facilitates networks, conducts research and events, leads programmes and campaigns and 
provides training and consultancy.  Our focus on responsible business is aligned to 5 mission-led themes: 
 

• Building responsible leadership 
• Investing in local communities 
• Tackling workplace inequality 
• Ensuring employee wellbeing 
• Promoting social inclusion 
 

Founded in 2003 and based in Hong Kong with a presence in India and the United Kingdom, Community 
Business works with companies of all sizes and from diverse industries across Asia, harnessing the power 
of business to drive social change. For more information, please visit www.communitybusiness.org. 
 
 

Media Contacts – Community Business 

English Enquiries 
Jessica Boyle (貝思佳) 

Head of Strategic Development & Marketing 
Tel: +852 2152-1889 | Direct: +852 2201 1816   
Email: jessica.boyle@communitybusiness.org  
  

 
Emily Moss (莫明俐) 

Manager, Marketing & Communications  
Tel: +852 2152-1889 | Direct: +852 2201-1869  
Email: emily.moss@communitybusiness.org 

 
Chinese Enquiries 
Delorian Ko (高子盈) 

Marketing & Communications Associate  
Tel: +852 2152-1889 | Direct: +852 2201-1822  
Email: delorian.ko@communitybusiness.org   
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